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Company
FAS|AFAGLITAZ (Shinyoung Wacoal Inc.)

Category of Business
£2 022 HZY

=X =2TOX

Establishment
1954.10. 21

Business Model
g Lol (T2C0| M, EHA|2]), G4 LHelR A=

CEO
Ol2|E, 0|4

Main Brand
H|LA, QIF 2, £H, Q2% AZE OtC{H|0f, 2|20}, OH|EL OF2H, H|L4A &, ZEADI

Form of Enterprise

UL/

Homepage

www.shinyoungwacoal.co.kr / www.venus.co.kr / www.venus-eshop.co.kr

Employees
4059 (2024. 057|&)

Annual Turnover
20289 ¥

Company Address
[2AH MEA SHT 7HITIAEIZ 104
[SRAMER] MEA| M2 AEER 311 MELY
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Chapter 2. Our Brands

2iE A7l Shinyoung Wacoal Main Brand
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Chapter 3. Core Competency

H|Z CJAFQl A4 Product Design Laboratory
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@ SHINYOUNG WACOAL INC.
Chapter 3. Core Competency

Algiotn 27} MBISHA SHe OHECHEE Q14 TtstolAf AIRHEILICE.
S 2)20| THRrjo|M X2 7|29l Aot R HE Ci2fel @74 (Product Design Laboratory) 8 42510}
20| th3t BUYE AFE S5l A TYZAS QMO 3 YME £ THHI0|M Jo] HME CHsT ULLICE

Chstelz oicigofe] BE
197040 ‘BRSO M BH201M0| HE BEO=

HLTS

MEJAI R} UE EFE AO|R 2| AE HEY

19794 01% 104 ©i9I2
A1t S 235

o= =0

1014 S92 ‘Dummy’ |2}

Of4 IR0 Cif3t HYSHD Ml 21T}
2IAf%), O3 ZHS vigoR
H2E SYSHL EHFHH W4YOR BT

H29| Tl TR0l 22!
K| 1|5 L2 OHUY XIS S

2
AL L4 LA

AIE, WHE, T S ThYS 820 2
24243t 712 3fo| 52| 715
AHstn A7 S N

HIE CiArel At
(Product Design Laboratory)

>

RG]

0;

el Bge
OFSCIBO ChS 21412t X T2 B BBt =M
UERl BEETLY 5018 4 U HE A7

ge|set o e} Syuap
UYAS YME 5

U ool sinol o 218 12 WS b



3-1. = CJAIQI AL A Product Design Laboratory

& SHINYOUNG WACOAL INC.
Chapter 3. Core Competency

MG R AIF CiRtQ! AL A= 3D, HHE, HYFE MRA Y, AFE
HiEC| 7|SHS CHA=2 MRS X 0] 2[2{stE H2fstn 2P HES H"E'%LT'_ UL

3D Contour Map
Gap of T.B to Hip
) NG J
! 75A [7s8] 75C
e

[[TTITH

R By b o Y Ve ) st el
0.043.997,:131.175.219.263.307.951.995.439.403.527. 79

23'



3-2. 24| - 25 EEF A|AR! Sewing - Logistics System Total System

&) SHINYOUNG WACOAL INC.

Chapter 3. Core Competency

A, 4, Qc, 27, Tl S I 2|no| ACH 0] Yit EF AAHS HI5t0 QU= HYAILE 2H ZOFE MU E 2120 2of5)
M2t Z2NAZ HESHHAE YEHe HIZLA AO|Z 2 F3I5HH DAS2RE] HFo| AHYEE YT lsLct

A Material 22| Sewing @i : EZ32| Quality Control e ® =5 Logistics System ztof Sales
- QIEHE OB A B @AEAS  4BE S NgetT Rt LS M2 QCHolA HAZS! Z2AHAR HHTHER AAY 2O W HIET - 2L 3684 1Y 2%
-Lace B S4HAR) A AAHOR 20| HEH Y N&5tT HEs B A 2y WIS 2R SY B Y AU B (=R )
AN UTEE > @R 2 > AYHR [ EHMY AAEO] 2 AR HZ Y AN 245 A0l /H ALt i *HE L] Y42
¢ (BT b AR RHBA (EAHO). oUE, EUS AR BRI NIS 18> A AU > TS .
' PCHEES EER LA A 50 Tt F = ' > 22% > TOj Ygo| Ust 73

Logistics System

Material

v COVERING THE YARN v DYEING v SEWING v QC

V¥ Logistics System




3-3. 0|8 & GPP =21 Fitting & Golden Proportion Program
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Hongwon Cultural Foundation & Hongwon Training Institute
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« Company Homepage URL : www.shinyoungwacoal.co.kr
« E-COMMERCE URL : www.venus-eshop.co.kr

- Office : 02-818-5114

- Fax : 02-869-5613

« Address : MZ2A| 2L IIAICIAE12 104



